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Which generation are YOU ?

Fivegenerations in the global workforce:

ÅTraditionalists, born between 1925 and 1942

ÅBaby Boomers, born between 1943 and 1960

ÅGeneration X, born between 1961 and 1976 

ÅGeneration Y, born between 1977 and 1995

ÅGeneration Z, born between 1996 and 2010 



Generation Y (Millennials)

By 2025, approximately 75% of the worldôs workforce 
will be Generation Y ( born between 1977 and 1995) 
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Generation Z Characteristics
ÅGrew up in an insecure world

ÅAccepting of diversity

ÅHealth-conscious

ÅMore entrepreneurial

ÅWant the TRUTH

ÅWant to make a difference in the 

world
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Marketing events to attract Generation Z

ÅAdvertise on social media and on the 
platforms where they are spending 
their time. Generation Y are likely to be 
on Facebook and Twitter, but 
Generation Z is focused more on 
Instagram and Snapchat

ÅProvide enough interesting content to 
hold their attention. They enjoy 
ȬÂÅÈÉÎÄ-the-ÓÃÅÎÅÓȭ ÓÔÏÒÉÅÓ ×ÉÔÈ 
ȬÅØÃÌÕÓÉÖÅȭ ÉÎÆÏÒÍÁÔÉÏÎ ÁÂÏÕÔ ÔÈÅ ÅÖÅÎÔ

ÅProvide testimonials ɀother 
participants sharing their experiences
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Designing meetings that will attract Generation Z

ÅThey want business events with multidisciplinary
programming - that drives both their personal and 
professional development 

ÅThey want opportunities for genuine interactions and face-
to-face exchanges with each other
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Designing meetings that will attract Generation Z

ÅThey want unique, authentic, individualised experiences 
that look good on Instagram !

Å4ÈÅ Ȭfestivalisationȭ ÏÆ ÃÏÎÆÅÒÅÎÃÅÓ
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Designing meetings that will attract Generation Z

ÅSpeakers who provide 
ȬÅÄÕÔÁÉÎÍÅÎÔȭȡ ÉÎÔÅÇÒÁÔÉÎÇ 
education and entertainment

ÅHigh-energy, shorter presentations

ÅVibrant visuals

ÅInteractive slides
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From speakers, they want -

ÅInformation that can help them advance in their 
current jobs or become better prepared when they 
move on.

ÅȬ)ÎÓÉÄÅȭ ÉÎÆÏÒÍÁÔÉÏÎ ÔÈÁÔ ÔÈÅÙ ÃÁÎÎÏÔ ÇÅÔ ÏÆÆ ÔÈÅ 
Internet or from a book.

ÅSpeakers who are in a position of power.They want to 
ËÎÏ× ÈÏ× ÔÈÅ ȬÇÁÍÅȭ ÉÓ ÐÌÁÙÅÄȢ
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Designing meetings that will attract Generation Z

ÅOpportunities to contribute their 
own ideas, perspective, or 
knowledge.

ÅDedicated networking time and 
activities (such as volunteering 
or exploring local attractions)

ÅDowntime, when Generation Z 
participants can connect and co-
create.
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Helping the local community
ïCorporate Social Responsibility

ÅThe antidote to conspicuous 
consumption and elitism

ÅGenerates positive PR

ÅEthically sound
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Networking ɀwe have a problem

More structure required 

Gamification



Events as experiences
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Events as experiences
ÅExperience-focused events are the future of B2B events. 

ÅBy creating unique, memorable and enjoyable 
experiences, you can engageaudiences on a deeper 
level, making them more receptive to brand messages, 
behavioural change and other business objectives, such 
as idea creation, staff retention and motivation. 

Å3Ï ÈÏ× ÃÁÎ ÐÌÁÎÎÅÒÓ ÐÌÁÃÅ ȬÅØÐÅÒÉÅÎÃÅȭ ÁÔ ÔÈÅ ÈÅÁÒÔ ÏÆ 
their events?
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Events as experiences
Å%ØÐÅÒÉÅÎÃÅ ÄÅÓÉÇÎ ÂÅÇÉÎÓ ×ÉÔÈ ÕÎÄÅÒÓÔÁÎÄÉÎÇ ÄÅÌÅÇÁÔÅÓȭ ÎÅÅÄÓ 

and goals. A critical component is mapping the delegate 
journey, both digitally and physically. 

ÅThis pinpoints gaps, which can be plugged with educational, 
informative and fun experiences
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Events as experiences -
Festivalisation
Å! Ȭfestivalisedȭ ÃÏÎÆÅÒÅÎÃÅ ÉÓ Á ÍÕÌÔÉ-day experience 
with a multi-disciplinary and cross-pollinating 
programme adding live music, comedy, celebrities, 
fantastic food, movie screenings and interactive 
experiences.

ÅIt pulls together the best thought-leaders from a 
range of sectors ɀoften bridging the business, tech 
and creative industries ɀcreating a new convergence 
of experiences.
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ASOS Assembles 2018. Alexandra Palace, London

Åhttps://www.youtube.com/watch?v=kQfwYuGzAEY

https://www.youtube.com/watch?v=kQfwYuGzAEY


Events as experiences -
Personalisation
ÅTailoringexperiences ɀeverything from marketing 
and content to networking ɀto meet the needs of 
delegates when and how they want it.

ÅA personalised focus empowers delegates by giving 
them a sense of control over their experience 

ÅThe payoff is greater engagement and loyalty. Being 
treated as an individual, rather than a number, 
boosts satisfaction levels too. 
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Events as experiences -
Personalisation
Å- Data: Get to know your audience and its various personas. The most 

effective data collection tools are registration systems, CRM tools, 
surveys and apps. Quality one-to-one conversations too !

ÅUse this data to gain a deep and empathetic understanding of 
ÁÔÔÅÎÄÅÅÓȭ ÎÅÅÄÓȟ ÔÏ ÐÒÅÓÅÎÔ ÓÏÌÕÔÉÏÎÓ ÁÔ ÔÈÅ ÒÉÇÈÔ ÔÉÍÅ ÉÎ Á ×ÁÙ ÔÈÅÙ 
desire. 

Å- Event Marketing: Personalised invitations. Instead of email, try 
sending impressive invitations by post

Å- Appsȡ #ÁÎ ÂÅ ÕÓÅÄ ÔÏ ÐÅÒÓÏÎÁÌÉÓÅ ÄÅÌÅÇÁÔÅÓȭ ÁÇÅÎÄÁÓ ÁÎÄ ÔÏ ÍÁÔÃÈ 
delegates with each other for networking purposes.
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Multi-sensory events
Using the five senses to make meetings more enjoyable and effective



Multi-sensory events

ÅNeuroscientists and cognitive psychologists tell us 
ÔÈÁÔ ÔÈÅ ÍÏÒÅ ÐÁÒÔÉÃÉÐÁÎÔÓȭ ÓÅÎÓÅÓ ÁÒÅ stimulated, 
the more vividand memorablethe meeting 
experience will be for them

ÅBecause more parts of their brains are activated

ÅThis helps them to absorb and retain information 
more effectively

ÅThis creates more excitement and  engagement
with the event.
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Multi-sensory events
ÅȰ7Å ÁÒÅ ÎÏÔ thinking beings that feel. 

ÅWe are feelingbeings that thinkȱȢ

ÅAntonio Domasio, Professor of Neuroscience at the University of California

ÅȰ!ÄÄÉÎÇ ÓÅÎÓÏÒÉÁÌ ÅÌÅÍÅÎÔÓ ÕÎÌÏÃËÓ Á ÄÅÅÐ 
emotional bandwidth and creates a rich memory, 
spiking audience engagement, increasing brand 
ÌÏÙÁÌÔÙ ÁÎÄ ÒÁÉÓÉÎÇ ÂÒÁÎÄ Á×ÁÒÅÎÅÓÓȟȱ 

ÅKim Myhre, managing director of MCI Experience. 
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Multi-sensory events
ÅSee your event as a theatrical production 

Å{ǘŀǊǘ ǿƛǘƘ ŀ Ψ{ŜƴǎƻǊȅ 9ȄǇƻǎǳǊŜǎ !ǳŘƛǘΩΥ

ÅWrite out what the participants will see, hear, smell, 
taste and touch. How many of the senses can you 
include in each exposure to make it more positively 
memorable?
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Multi-sensory events

ÅThe soundtrack of your event !

ÅWell-chosen entrance musiccan set the right mood 
for the meeting

ÅDuring brainstorming or problem-solving sessions, 
light classical music speeds up thought
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Multi-sensory events
ÅMotivational music:

ÅSimply the Best 

ÅWe are the Champions

ÅEye of the Tiger
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Multi-sensory events
ÅTeambuilding music:

ÅWe are Family

ÅStand By Me

ÅHelp !
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Multi-sensory events

ÅPlaying with colour: redroom, blueroom.

ÅUniversity of British Columbia experiment:

ÅPeople in the room painted redperformed best at 
skills that required accuracy and attentionto detail

ÅBut people in the blueroom outperformed the red 
group on creative tasks requiring imaginationby 
twice as much
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Multi-sensory events

ÅSmellis the only sense that has a direct connection to 
ÔÈÅ ÂÏÄÙȭÓ ÌÉÍÂÉÃ ÓÙÓÔÅÍȟ ×ÈÉÃÈ ÉÓ ÔÈÅ ÁÒÅÁ ÏÆ ÔÈÅ 
brain that processes emotions

ÅAccording to the Sense of Smell Institute, people only 
recall about 50% of the visual images they see after 
three months, but they can remember more than 
65% of what they smelled even after a year. 
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Multi-sensory events
ÅLemonscents 
increase 
concentration

ÅLavenderand orange
scents help to reduce 
anxiety
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Multi-sensory events

ÅRosemaryimproves 
memory retention and fights 
mental fatigue

ÅCinnamonimproves 
concentration and focus.
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Multi-sensory events
ÅScent marketing - Create your own scent !

ÅThe May Fair hotel in London has created a signature 
fragranceof freshly-cut grass mingled with lemon. 

ÅAs soon as guests walk into the hotel, the fragrance 
gives them a feeling of wellbeing that stays with them 
for the duration of the event.
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Event catering

ÅF & B adventurous, 
shareable offerings

ÅLocal food, wines, craft 
beers

ÅOrganic ɀfarm-to-fork

ÅUnique, inventive dishes



Å Ȭ'ÒÁÂ-and-ÇÏȭ ÓÅÌÆ-service food and drinks 
available at all times: flexibility.

Event catering
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Multi-sensory events
Å4ÈÅ ÓËÉÎ ÉÓ ÔÈÅ ÂÏÄÙȭÓ ÌÁÒÇÅÓÔ 
organ and the source of our 
vital sense of touch

ÅUse breaks in the conference 
programme to give 
participants the chance to 
relieve tension, revitalise the 
body and refresh the mind 
through back rubs or neck and 
head massages
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ÅKeeping focus ɀStability Balls

Stability Ball Seating

JW Marriott Marquis Miami

Replace traditional chairs 
with stability balls to 
promote attendee 
engagement, core strength 
and active sitting.

47



Multi-sensory events
ÅKeep hands busy!

ÅGiving attendees something to do with their 
hands helps them stay alert

ÅActions like doodlinghelp keep them focused 
by engaging some of their senses

ÅStress balls, Play-Doh or Silly Putty, paper 
and pens
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Multi-sensory events
ÅIncrease the number of times that participants 
are greeted by name or a handshake
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Avoid sensory overload !

ÅToo many sensory stimuli can be 
overwhelming to participants, 
especially those with sensory 
sensitivities. 

ÅStructureÙÏÕÒ ÓÔÉÍÕÌÉ ɉÄÏÎȭÔ ÐÁÉÒ

loud noises with strong scents)

ÅHave a reason for each stimulus. 

Å$ÏÎȭÔ assaultthe senses. Appealto the 
senses.
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Technology Trends
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Technology: social media
ÅSocial media: YouTube, Facebook, LinkedIn and 
Twitter widely used in conferences 



Technology: social media

ÅHashtags(#) can be used to promote the conference 
(#MICEDAY2020)

ÅDuring conferences, participants can use the hashtag when 
tweetingÔÏ ÓÈÁÒÅ ÃÏÎÔÅÎÔ ÆÒÏÍ ÔÈÅ ÓÐÅÁËÅÒÓȭ 
presentations

ÅOrganisers can track the hashtag to see attendee 
satisfaction with sessions
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Technology: conference apps

ÅMobile conference apps: replacing printed guides 
with digital versions



Technology: conference apps

ÅThe most sophisticated apps offer: 

Åsession content and speaker information

Åsocial media links

Åa feedback forum

Åan in-app email system allowing participants to 
communicate with each other

ÅAccess to chatbots (bots)

Åhttps://www.youtube.com/watch?v=BpnMzfjEPAg

https://www.youtube.com/watch?v=BpnMzfjEPAg
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Technology: audience participation



Technology: hybrid conferences
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Technology: hybrid conferences

ÅȰ! ÆÁÃÅ-to-face meeting in which an onlineaudience also 
participates". 

ÅThis expands the scope of the conference through an 
interactive live broadcast of the event, to reach a wider 
audience. It can also include remote speakers.

ÅBoth the physical and the online audience participate in 
the same experience or content at the same time, from 
different locations
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Technology: holographic projection
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Technology: holographic projection

ÅBeing used by conference organisers 

to bring in speakers from all 

over the world

ÅThey may be beamed live on to 

the stage,  or they can be pre-recorded
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Technology: facial recognition



Technology: facial recognition

ÅFaster check-in

ÅBetter security

ÅBut data-protection issues

https://www.youtube.com/watch?v=pBz7aFBfjFY

https://www.youtube.com/watch?v=pBz7aFBfjFY


Technology: biometric scanning



Technology: biometric scanning

ÅNew biometric tools provide instant data on audience 
engagement

ÅThey capturethe facial expressions of audience members 
and analysethem using artificial intelligence

Å4ÈÅÓÅ ÔÏÏÌÓ ÉÄÅÎÔÉÆÙ ÐÁÒÔÉÃÉÐÁÎÔÓȭ ÅÍÏÔÉÏÎÓȟ ×ÉÔÈÏÕÔ 
identifying their faces. So no data-protection issues.



Emerging technology trends
ÅGamification

ÅÄÒÉÖÉÎÇ ÐÁÒÔÉÃÉÐÁÎÔÓȭ ÅÎÇÁÇÅÍÅÎÔ ÉÎ ÉÎÃÅÎÔÉÖÅ ÐÒÏÇÒÁÍÍÅÓ

ÅVirtual reality and Augmented reality

Åproduct demonstrations at trade shows

ÅOn-site data capture

Åtracking the on-site visiting patterns of delegates through 
the use of RFID and iBeacons, etc.



Venue design trends
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More diversityin the supply of venues 



Venue design trends
ÅClients are demanding more productivity and 

efficiency from the meetings they organise ïmore 

Return on Investment

ÅVenues must demonstrate that they add real value to 

the meetings they host



)Æ ÙÏÕȭÒÅ ÇÏÉÎÇ ÔÏ ÒÅÁÄ ÊÕÓÔ /.% ÂÏÏË ÔÈÉÓ ÙÅÁÒ ȣ 


