The future of our industry

Dr Rob Davidson
MICE Knowledge

(W

#MICEKNOWLEDGE

Black Sea & Balkans

SUMMIT,
2 0 a2 0






Which generation are YOU ?
Fivegenerations in the global workforce: \‘

ATraditionalists born between 1925 and 1942

AGeneratlon X born between 1961 and 1976
AGeneration Y. born between 1977 and 1995
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’ By 2025, approximately of the worl c
- will be Generation Y ( born between 1977 and 1995)
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Generation Z Characteristics

AGrew up in an insecure world =z

AAccepting of diversity

AHealth-conscious

AMore entrepreneurial
~ /AWwant the TRUTH
s to make a difference in the
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Marketing events to attract Generation Z

AAdvertise on social media and on the
platforms where they are spending
their time. Generation Y are likely to be ¢
on Facebook and Twitter, but E
Generation Z Is focused more on
Instagram and Snapchat

AProvide enough interestingontent to
hold their attention, They enjoy

.~ OAAmmeOAAl A0S OO0
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Designing meetings that will attract Generation Z

AThey want business events withultidisciplinary
programming- that drives both their personal and
professional development

AThey want opportunities for genuine interactions and face
to-face exchanges with each other
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Designing meetings that will attract Generation Z

AThey want unique, authentic, individualiseaperiences

that look good on Instagram !
A4 E festi@lisatiod | £ AT 1 AAOAT AAO
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Designing meetings that will attract Generation Z

ASpeakers who prowde
OAAOOAEIT I A1 06 ¢
education and entertainment

AHigh-energy, shorter presentations
AVibrant visuals

~_ Anteractive slides
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From speakers, they want-

Alnformation that can help them advance in their
current jobs or become better prepared when they
move on.

AO) T OEAAG ET &£ Oi ACEIT OEAO
Internet or from a book.

ASpeqkers who are In a position of pow&hey want to
Ei T x EI x OEA OCAI A6 EO bl A
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Designing meetings that will attract Generation Z

AOpportunities to contribute their -
own ideas, perspective, or
knowledge.

ADedicated networking time and | %54
activities (such as volunteering ~ §A@’
or exploring local attractions) |

ADowntime, when Generation Z

partlc:lpants can connect and €O
. create.
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Helping the local community
I Corporate Social Responsibility

AThe antidote to conspicuous

consumption and elitism
AGenerates positive PR
AEthically sound
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Networking z we have a problem

More structure required

Gamification




Events as experiences
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Events as experiences

AExperiencefocused events are the future of B2B events.

ABy creating unique, memorable and enjoyable
experiences, you cagngageaudiences on a deeper
level, making them more receptive to brand messages,
behavioural change and other business objectives, such
as Idea creation, staff retention and motivation.

AT EIT x AAT DI AT T AOO bl AAA
their events?
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Events as experiences
AbZDAOEAT AA  AAOECI AACEIT O xEOE C
and goals. A critical component is mapping tielegate
Journey, both digitally and physically.

AThis pinpoints gaps, which can be plugged with educational,
Informative and fun experiences

DELEGATE & SPEAKER JOURNEY

Travel to hotel
Online info gathering

Loyalty program (&8

Reporting
to company.‘
supervisor

B Feedback &
conference
survey

@ Doiital
@ Offline

End of
c

gk Application for onference

— speaking slot/
registration

ferer
and departure
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Events as experiences

Festivalisation

Al fe@ivalised AT T £A O A lddy AxpdEi€hceA
with a multkdisciplinary and crospollinating
programme adding live music, comedy, celebrities,
fantastic food, movie screenings and interactive
experiences.

Alt pulls together the best thoughleaders from a
range of sectorg often bridging the business, tech
and creative Industrieg creating a new convergence
of experiences.
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https://www.youtube.com/watch?v=kQfwYuGzAEY

Events as experiences
Personalisation

ATailoringexperienceg everything from marketing
and content to networking to meet the needs of
delegates when and how they want it.

AA personalised focus empowers delegates by giving
them a sense of control over their experience

AThe payoff is greater engagement and loyalty. Being
treated as an individual, rather than a number,
boosts satisfaction levels too.
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Events as experiences
Personalisation

A- Data: Get to know your audience and its various personas. The most
effective data collection tools are registration systems, CRM tools,
surveys and apps. Quality oxte-one conversations too !

AL}S? this data to gain a deep and empathetic understandingof
AOOAT AAAOS6 T AAAOh Ol BDOAOAT O OI1l OO
desire.

A- Event Marketing: Personalised invitations. Instead of email, try
sending impressive invitations by post

A-Appsd # Al AA OOAA O DPAOOIT Al EOA AAI
delegates with each other for networking purposes.
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Using the five senses to make meetings more enjoyable’_




ANeuroscientists and cognitive psychologists tellus
OEAO OEA 1|1 OA DAstmuatdd D AT OC
the morevivid andmemorablethe meeting
experience will be for them

ABecause more parts of their brains aetivated

AThis helps them t@bsorb and retaimnformation
more effectively

AThis creates more excitement anehgagement
with the event.
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AO7 A A @iliking beibgs thatfeel.
AWe arefeelingbeings thatthinko 8

A Antonio Domasiq Professor of Neuroscience at the University of California

AO! AAET ¢ OAT OI OEAT Al Al AT O
emotional bandwidth and creates a rich memory,

spiking audience engagement, increasing brand
I | UAT OU A1l A OAEOEI C AO

- Myhre, managing director of MCI Experience.
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AThe soundtrack of your event !

AWellchosen entrancenusiccan set the right mood
for the meeting

ADuring brainstorming or problersolving sessions,
light classical music speeds up thought
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A
ASimply the Best

AWe are the Champions

AEye of the Tiger

#miceknowledge
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A

AWe are Family
AStand By Me
AHelp !
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APlaying with colour:c room, blueroom:.
AUniversity of British Columbia experiment:

APeople in the room paintec:c performed best at
skills that requirecaccuracy and attentioto detall

ABut people in thédlueroom outperformed the red
group on creative tasks requiringpaginationby
twice as much
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ASmellis the only sense that has a direct connection to
OEA Al AU6O | EI AEA OUOOAI h
brain that processes emotions

AAccording to the Sense of Smell Institute, people only
recall about 50% of the visual images they see after
three months, but they can remember more than
65% of what they smelled even afteyaar.
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AL emonscents
INncrease
concentration

Al avenderandorange
scents help to reduce
anxiety
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ARosemaryimproves
memory retention and fights
mental fatigue

ACinnamonimproves
concentration and focus.
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AScent marketing Create your own scent !

AThe May Fair hotel in London has createsignature
fragranceof freshlycut grass mingled with lemon.

AAs soon as guests walk into the hotel, the fragrance
gives them a feeling of wellbeing that stays with them
for the duration of the event.

’,» 'i

‘ 1" r“i"-'\"' |

; 1 " ) “, ! | "\
* #miceknowledge .A’ .hﬁ“v ' \H/\M ALk B



#miceknowledge







AF & B adventurous,
shareable offerings

Al ocal food, wines, craft
beers

AOrganicz farm-to-fork
AUnique, inventive dishes



A O' GeAJC T & -sedvicé fdbd and drinks
available at all times: flexibility.







MEA OEEI EO C
organ and the source of our
vital sense of touch

AUse breaks in the conference
programme to give
participants the chance to
relieve tension, revitalise the
body and refresh the mind
through back rubs or neck a
head massages
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AKeeping focug Stability Balls

Stablility Ball Seating

JW Marriott Marquis Miami

| Replace traditional chairs
o A ,, with stability balls to
promote attendee
engagement, core strength
and active sitting.
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AKeep hands busy!

AGiving attendees something to do with their
hands helps them stay alert

AActions likedoodlinghelp keep them focused
by engaging some of their senses

AStress balls, Plafpoh or Silly Putty, paper 3
and pens e




Alncrease the number of times that participants
are greeted by name or a handshake
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AToo many sensory stimuli can be
overwhelming to participants, |
especially those with sensory
sensitivities.

AstructureUT OO OOEI( O '. (=
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Technology: social media

ASocial mediaYouTube, Facebook, LinkedIn and

Twitter widely used In conferences




Technology: soclial media

A (#) can be used to promote the conference
(#MICEDAY2020)

ADuring conferences participants can use the hashtag wher
tweeting O | EAOA AT 1T OAT O AOT 1
presentations

AOrganisers can track the hashtag to see attendee
satisfaction with sessions
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Technology: conference apps

AMobile conference appseplacingprinted guides
with digital versions

NON-PROFIT ASSOCIATION
ANNUAL MEETING




Technology: conference apps

AThe most sophisticated apps offer:

Asession content and speaker information
Asocial media links

Aa feedback forum

Aan Inrapp email system allowing participants to
~_communicate with each other

 MAccess to chatbots (bots) r
ttps:/iwww.youtube.com/watch?v=BpnMzf]EPAg

,. ""



https://www.youtube.com/watch?v=BpnMzfjEPAg
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; Technology hyb;d confgg 1ICES
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Technology: hybrid conferences

AO!  AsAfdcdmeeting in which agnlineaudience also
participates".

AThis expands the scope of the conference through an
interactive live broadcast of the event, to reach a wider
audience. It can also include remote speakers.

ABoth the physical and the online audience participate in
the same experience or content at the same time, from
different locations

. #miceknowledge
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Technology: holographic projection
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Technology: holographic projection

ABeing used by conference organise

to bring in speakers from all (X 3
over the world b )

AThey may be beamed live on to

__ the stage, or they can be precorded
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Technology




Technology: facial recognition

AFaster checkin
ABetter security
ABut data-protection issues



https://www.youtube.com/watch?v=pBz7aFBfjFY

Technology: biometric scanning




Technology: biometric scanning

ANew biometric tools provide instant data on audience
engagement

ATheycapturethe facial expressions of audience members
andanalysethem using artificial intelligence

vV Y Pal Vd ~



Emerging technology trends

AGamification
AAOEOEI C PAOOEAEDAT O0O6 Al CACAI

AVirtual reality and Augmented reality

Aproduct demonstrations at trade shows

- AOn-site data capture

Atracking the onsite visiting patterns of delegates through
p ‘)h'e use of RFID an@eacons etc.



Venue design trends




More diversityin the supply of venue




Venue design trends

A Clients are demanding more productivity and
efficiency from the meetings they organise i more
Return on Investment

A Venues must demonstrate that they add real value to
the meetings they host
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